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Trade'lnformatlon 1e one‘of the baslc funct1ons of‘trade prometlon'.'i LV
rl”

1.
It represents the flrst preparatory stage for e properly planned export
drlve,,whether 1n the form of a nat10na1 export’campalgn, a trade delegatlon,
partlolpatlon 1n ‘an 1nternat10nal falr, or the. marketlng effort’ of an‘" *"3
1ndjvidual f1rm. No actlon in the export fleld can be properly planned

3qun1ess countries are in’ posse351on of the basic faots about the- ‘t:arget""n“-"I
. B

' market properly cla851fled anaLysed and evaluated"
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2., The functlon of a trade 1nformatlon serv1ce is” an actlve one, whlch e
means that it has to be essentlally an "1nte111gence focus" where 1nformatlon
is collected class1f1ed stored and analysed It also dlssemlnates “such’
1nformat10n to 1nst1tut10ns and exporters to’ ass1st them, 1n plannlng their =
action in marketlng and export promotlon. ML i LA £
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3. The ECA fact-finding missions, as well as meetings and seminars have
revealed that the lack of irade 1nformatlonlbetween African..countries.is. .y
a serious factor hampering the development of intra—AfTican tradé: ~AfFican”
countries d» not pay much attention: to theractivities of neighbouring States
in the trade field. As a matter of fact, the industrial production and
export potentlal of’ Afrlcan countries:is often~better known .in, forelgn”)
bu51ness cenhtres- "than” in ‘the:region. itself. At thelsame tlme, local traders
tend\to be more 1nformed about trading opportunities in overseas countrles
than in African' countries.->This: has beenvone: of the, maln causes of the low
level of 1ntra7Afr;can trade. LA mpac L a D.:,u

" - -~
4 - . f -

E R

1
eor e . -,
T3 P S L

4. Because of the neod to develop 1ntra—reglonal trade in order to 1essen
s1fy exports, the’ role of: trade information

in Africa is eve. “igger than in other’ parts of ‘the world. : It is now::)
omic. development can be enhanced through 1ntra—
Instltutlons, “both” at natlonal and -regional-;
ry out’ ‘the 1mportant 48k’ 6f “commercial -

the capacity ‘of dellvery and the demand 1nH
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reglonal trade expansion. -
levels;™ are required:to car
cartography in order to know
African countries.
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5« This is, in fact, the fundamental consideratlon which' promoted the
creation of the Afrlca Trade Centre in 1970. Since thien, high prlorlty'has
been given to trade documentation and information services.. The Documentation
Unit of ATC is developing information materlal stored into :an active. trade
information service in order to provide trade promotlon institutions’ 1mporters
and exporters in African countries with accurate. - information:and.reliable’:
:uz;ness contacts. This is a vital step in the promotion of intra—African
rade.

6. In building-up this regional -trade information servmce, high priority

is given to the 1nventory of exporters and producers in order to estimate

the potential and supply of products and to facilitate business contacts with
traders in and outside Africa. The information unit has also established an
"importers file", which has information on importers not only in African
countries but also in the MNiddle East and in the Mediterranean area. n
important aspect of this service is the classification of importers. according
to their importance and reliability, that is in determining their business
volume, turnover, share.of.the market, -pumber of employees, etc.. This analysls
helps;ln,choos1ng proper. trade contacts. The select1ve approach is' imporitant
because‘the lack of mutual oonfldence is one of- the factors hampering develop—

‘ment of‘intrarreglonal trade. "AR Afrlcan bu51nessman w111 surely he51tate %o

change a,well—known extra—reglonal source of supply for an unknown Afrlcan )
BOUTCES especlalLy if, there. 1s no reasonable guarantee as o’ the rellablllty
of the rew business contact . In addition, inhformation regardlng markets, . such
as import regulations, terms’ “of payment, customs‘dutles, quality standards,”
labelling.and other data of. interest to. the exporters are, filed in the
"country cards" ‘contalnlng references %o the materlal stored in’the
Documentatlon Un1t or.in the IcA lerary On the productlon s1de a double™
check is enSured by the feross’ cards" referrlng to each: group of* products 1%
accordlng to the SITC c1a551f1catlon. Spe01a1!1mportance 1s glven to T
manufactures and semi—manufactures produced in theé region..-
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(i to carry out an- 1nventory cf products and producers in- the reglon,
(112 to “dieal: with sources of information. whlch may not be‘available to,
“the national Gentres, and disseminate’ the market information to the
' ‘national" authoritiés.and exporters. through these centres, elther on

request or automaticallys R .-
(111) to establish a business contacts service on a reglonal or
maltinational basis;

(1v) to carry out market su
. products, of, export interest, and a

e *marketlng research for thelr product
(v) to assist the. natlonal centree 1n thelr partlclpatlon in trade falrs,
T ‘whien ‘Tequested;., teas A
(v1) ‘to collect and;

rveys in reglonal or- extra-regional markets for
351ft the nat10na1 centres I T

f natlonal 0T : subﬁreglonal trade

(vii)itosassist in the organizing .0 i
information centres. - . "ahé .\. e

.'.ii

pubilsh ; “Dlrectory'of Afrlcan Ikporters and Importers"r
based on 1nformatlon SuppllEd by African countries; - -~ e =



A trade information service does not limit itself to providing basic data;
it also disseminates information automatically according to its criteria and
knowledge of the needs of the countries. In fact, the ATC Information
Service is already meeting requests from African exporters asking for
business contacts both in Africa and in the Middle East. This dissemination
is carriec out through the publication of 'The Bulletin of the ECA Africa
Trade Centre” issued quarterly. ATC is also bringing together African
Chambers of Commerce through the exchange of trade information, and a
"Directory of African Chambers of Commerce" is under preparation. ATC

is planning %o issue a bi-monthly publication, "The African Trzder", from
the beginning of this year, dealing with marketing problems, market informa—
tion and business contacts. Another ad hoc paper "Trade Opportunities in
African Countries" has been prepared and distributed to member States.

8. While ATC is building up its services to the authorities and to the
exporters and importers of the region, it must be emphasized that this
service would be more effective if there existed a network of national
commercizal information centres. The functions of these centres would be
limited to the assessment of products and markets of interest to the
individual countries concerned, whilst ATC would be responsible for the
products of interest to intra~African trade and the market possibilities
outside the region. The naticnal centres would also provide information

to ATC especially with regard to national producers, exporters and importers
and changes in market conditions.

Cooperation between ATC and nation centres

9. Co—operation between ATC and national centres and between the national
centres themselves needs to be organized from the very beginning in order to
assure the smooth two-way flow of information. One way of ensuring this
co—ordination is through regular meetings in which the executive staff of
the national centres and ATC can exchange experiences and co-ordinate their
activities. A regular exchange of information material, such as trade
journals, general market surveys, trade directories, and statistics would
be a logical aspect of this co—opzration. If African importers are to

yyy African" they have to be conducted to the right sources, given
trustworthy information about price and quality offered, and veliable
business contacts. This can be done through well estabiished trade
information services. Those countries which do not have a commercial
intelligence service should give priority to the establishment of one

as part or its trade promotion activities.






