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Background and Introduction
The first African Regional Workshop on Development
Support Communication (DSC) was held 26-28 October, 1994
at Africa Hall, Addis Ababa. Ethiopia. The workshop was
organized by the Public Administration, Human Resources
and Social Development Division (PHS D) of the United
Nations Economic Commissiori for Africa (UNECA). The
workshop was attended by over 33 participants representing
11 countries. The workshop participants were from People's
Organizations (Pes) and non-governmental agencies. The
countries represented were Eritrea, Ethiopia, Ghana, Gambia,
Kenya, Namibia, Nigeria, Senegal, Sudan. Uganda and
Zimbabwe.
The objectives of the workshop were to:
•
•

•
•

•

•

provide practical training in communication skills
to NGO and people's organizations (Pas);
bring together field action experts,
communication specialists, potential partners in
development communication so as to make
participatory development projects more
effective;
raise awareness;
facilitate the exchange of experience between
communicators. technical and social
extensionists in the employment of development
communication to generate rural community
participation in the development process;
discuss development support communication
strategy for Africa: and
review the principles and role of development
support communication in participatory rural
development projects together with
communication project design and planning
programme organization and management,
appropriate media and materials, coordinated

programme production. and implementation. and
communication research, monitoring and
evaluation.
The workshop was officially inaugurated by Dr. Sadig
Rasheed, Director of UNECA's Public Administration Human
Resources and Social Development (PHSD) Division, who
read out the opening statement by Mr. Layashi Yaker, United
Nation's Under-Secretary General, Executive Secretary of
UNECA. On behalf of the Under-Secretary General. the
Executive Secretary and his own Dr. Rasheed welcomed
participants to the workshop to Africa Hall. He wished them
success in their two day deliberations.
Dr. Rasheed observed that no development and
transformation in Africa can take place without the full
participation of the people in the planning, implementation and
evaluation of their programme/projects through their own
organizations. He noted that an integral thrust of the regional
workshop was to enhance the skills of non-qovernmental
organizations (NGOs) and People's Organizations (Pas) in
communicating with grassroots to support effective
participation and involvement of people in the development
process. The main purpose of the workshop he said was to
equip the participants with and provide an opportunity for
them to exchange information and cross fertilize ideas on the
important areas of promoting participatory development
through effective communication techniques. Dr. Rasheed
gave a brief outline of the "African Charter for Popular
Participation in the Recovery and Development Process in
Africa II which was held in Arusha, Tanzania, in 1990. The
conference adopted a charter describing the people's
participation as the principle means and objective of the
region's development. He further noted that for development
strategies to be successful, they must aim at engendering
understanding and awareness of the problems and
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opportunities of people and improving the interaction between
grassroots people and the 'development process through an
effective communication system. ECA's Public Administration,
Human Resources and Social Development Division has
organized this workshop to highlight the crucial role of
communication in increasing the efficiency, cost effectiveness
and continuity of development activities to underscore its
rightful place as a corner stone of the development process.
Dr. Rasheed indicated that to facilitate the deliberations
of the workshop UNECA had prepared two background
documents that deal with some of the underlying principles
and practical techniques of communication in support of
participatory development. These background documents
are intended to help in the examination of the role and
significance of communication in the development process
and in identifying various modules and techniques for
enhancing the communication skills of people's organization
(Pas) and non-governmental agencies.
Besides the
background papers, ECA is distributing a training manual
entitled "Communication for Participatory Development".
These three documents should give serious thoughts to
examine the important areas of development communication
for effective popular participation.
In closing Dr. Rasheed thanked all those who were
taking part in the workshop. He assured the workshop
participants that the results of the workshop would be widely
disseminated to people's organizations and non-governmental
communities as well as interested partners outside Africa with
a view to ensuring that the fruits of the workshop thoughts
and deliberations are appropriately shared and supported by
all those who -are involved in this pertinent issue.
The workshop's deliberations were organized under
three plenary sessions. Two main papers were presented at
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the workshop beginning with a paper by Dr. Karl Johan
Lundstrom, currently Director of the External Services at the
Daystar University, Nairobi on II Definition , Role and
significance of Development Support Communication for
Effective Participation in the Development process II , followed
by another principal workshop paper on uPlanning
Communication Support for Rural Development Oarnpalqns"
by Mr. Haileleul Getahun, United Nations Consultant on
Development Support Communication.
In addition each country team (approximately three
persons per country) were asked to present a brief statement
outlining the current status of communication, the various
impediments to communication, future plans etc. After the
plenary the participants were divided into three working
groups to allow more detailed deliberations. Each group
prepared its own findings and recommendations which were
reported to the plenary. During this session a final report of
the workshop discussion prepared by a drafting committee
was also presented before the closing ceremony.

Session I
II

Definition: Role and Significance of Communication
for Effective Participation in the Development
Process
The paper by Dr. Lundstrom the topic was introduced

by stating that in the past. communication was regarded
primarily as a means of persuading people to carry out
development, it is now seen as an essential and integral part
of people's participation in the development process.
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Definition,
The paper defines communication as the process by
which ideas are shared and understood. (The paper) further
states that development communication is the process by
which the actors in a development situation share ideas. a
process which has the potential to lead to concrete
development actions.

The Role 'and Significance
On the role and significance of communication the
paper highlights that the human equipment for communication
consists of the ability to store information in the form of
mental images or models. These models are linked to signs
which can be transmitted as signals. The signals can be
received by the senses of another person who will interpret
them and on this basis, give a response.
The signals (spoken or written words, sounds, picture,
body movements, use of objects, colours, etc) can be
strengthened by certain toots or methods called media. A
medium can strengthen one signal (e.g. the telephone) or
provide many signals (e.g. in drama) which will strengthen the
total signal output and thereby enhance the possibility for the
receiver of a signal to understand its meaning.
.
The paper classified media as mass media (which have
the capacity to reach a larger number of people but usually
leaves the audience with little possibility of feedback), or
group media (which reach a smaller number of people but
allows for direct response by the audience). The paper
argues that media can also be classified as "traditional' l.e.
media created and used in a certain culture, or "modern" i.e.
those that use a modern technology.
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The signals' travel often through certain channels.
these can be the interpersonal net-works (a friend tells a
friend who tells a friend, etc) or they can be modern media
net..works such as radio or news paper company.
The signals, media and channels form together a
communication system. Such a system develops and forms
within a special culture and constitutes an important part of
that culture. In order to be able to communicate with a group
or community it is important to know their culture. This can
best be done by being involved with the people of that culture.
People's behaviour is a visible sign of their culture but it is
also important to know that there are underlying factors of
culture that govern the behaviour.
One is the level of power that is in the culture (parents,
peers, leaders etc.).
Changes in areas governed by
authorities can be undertaken fairly easily. Another level is
personal experiences.
Behaviour governed by personal
experience is more difficult to change, it can usually only be
done if a new personal experience is found to be more
satisfactory than the former one.
There is, however. an underlying level which is even
more forceful. that of the core. The core consists of values,
world views etc and are to a large extent dictated by the
environment in which the people of that culture only know that
a certain behaviour or opinion is 'right' and can react violently
if they are challenged. Changes in the core values, or
behaviours based on more -values are therefore very hard to
change.
The paper underscores the importance of knowing the
communication system and the underlying cultural factors
when participating with a community. This will enable the
development worker to use the comm unication systems of the
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community, the so called Internal Communication System
(ICS) or indigenous communication system. It not only makes
it easier for the community to understand the development
worker. it also gives the community lithe upper hand" in the
communication process, as its members usually are more
conversant with the siqnals, channels and media in that
system. It thus empowers the community in the encounter
with a development worker/project.
The paper also underlines the importance that the
development worker not only knows the principles of good
communication but also learns the practical skills of making
use of the ICS in his/her encounter with the community.

Increasing Efficiency, Cost Effectiveness and
Continuity of Development Activities
The paper suggests that communication is essential for
well
functioning
participatory development.
But
communication also requires certain resources. The costs
involved are primarily related to the training and enabling of
people. The so called folk media cost very little and so do the
non-electronic mass media. But there is a need of people
who are trained and who can direct and equip others in the
task of communication under special circumstances
particularly when large groups or people are to be involved,
electronic mass media may be necessary to use.
The paper concludes by stating that a development
intervention which seeks participation may in the short term
prove to be more costly particularly if a communication unit is
part of the operation. However, a development effort which
looks beyond a brief project period and which seeks
participation in order to empower individuals and community
to run their own affairs has deflnitely a much better chance to
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succeed, in achieving efficiency, cost effectiveness and
sustainability.

Session II
III

Planning Communication Support for
Rural Development Campaigns

This session was introduced by Mr. Haileleul Getahun,
U.N. Consultant on Development Communication. The paper
deals with an overview of development communication.
including definition of development communication as it is
related to rural development projects. The paper defines DSC
as being one of the tools which rural development managers
should use in the planning and implementation of their
programmes. DSC is a "Support" tool particularly for helping
projects/programmes strengthen their "service delivery"
capabilities at the village level. This is achieved in practice
through using communication resources to support:
•
•
•

•

preparation of reference and teaching materials;
educational aids to help field workers to be
more effective communicators;
mass media activities that are closely
coordinated with the field workers' programme;
and
management information system for programme
evaluation and monitoring.

The paper also argues that research is the core
element for agricultural growth in developing countries. But
research without communication to rural farmers.is utterly
useless and a waste of time. In the last thirty years so many
projects put Development Support Communication in as an
afterthought rather than as an integral part of the extension
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service. DSC should be the spearhead of any campaign
towards farmer awareness. and tool through which learning
and understanding is made easy.
The paper also attempts to outline:
1

the essential
Support;

elements

of

Communication

2

stages in communication support programme
l.e.
a

Planning - a sequence of decisions
culminating in an agreement regarding
what will be done, when, where, how and
by whom,

b

Preparation - a series of actions including
preparation of manpower, development
of communication materials, allocation of
money and management of the entire
process,

c

Implementation - a sequence of activities
which are closely monitored and
evaluated to achieve the agreed upon
Objectives,

3

Steps in planning communication support;

4

Possible organizational channels to reach the
target groups;
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5

Possible media channels to reach the target
groups; and

6

Stages in the diffusion of information.

The paper also argues that a pre-campaign study is a
pre-requisite for planning a communication campaign. The
pre-campaign studies include the following:•

•

•

Problem/policy analysis
Le.
proper
identification and analysis of the problem, by
reviewing
the
organization's/government's
policies on the issues concerned.
Situation analysis - The planner shoutd be able
to analyze the setting in which the campaign is
to take place.
This include organizational
aspects as well as physical resources which
may contribute to the -smooth execution of the
campaigns.
Audience analysis - the paper highlights that
before the actual planning process starts it is
important to gather as much information about
the audience as possible before going to the
next step, Data. about the audience will provide
baseline information against which any
behavioural changes occurred can
be
measured.

Further, the paper outlines that audience categorizing
and analysis must be done in terms of their characteristics i.e.
physical (age, sex, etc.), psychological (attitudes and beliefs,
etc.), educational, (knowledge of the subject, communication
style) and socia-economic (profession, religion, etc.). This
can be done by -
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•
•
•
•

Study of existing documentations and reports;
interviews;
Group discussions;
Consultations with knowledgeable persons; and
Observation/field trips.

Objectives
Turning to the actual design of communication support
programme, the paper focuses on drawing up clear
communication objectives which can be used as a basis for
developing strategies and evaluating the effectiveness of the
campaign.
The paper also discusses that once the
communication objectives have been clearly stated the
planner should be able to select the most appropriate strategy
for achieving the communication objectives.
The second task is to collect baseline information about
the audience around which a communication strategy can be
built. This can be done by:
1
2

3

Reference to existing documentation.
Conducting baseline survey covering
knowledge, attitude and practice (KAP) of the
target audience related to the campaign
message.
Observation/field trips.

Strategy
This means analyzing the alternative methods of "how
to get the job done" and selecting one of these alternatives in
terms of channels, methods, and media. The strategy should
include a combination of approaches to reach the target
audience, the selection of which obviously depends upon the
previous steps discussed. The selection of channels for
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approaching the audience is based on the information
gathered about the target audience, their communication skills
and practices and the available channels of communication in
their community. In most cases a combination of channels is
used, such as using individual contact, group methods, and
mass media.
Activities

This section deals with the project components or
activities of the project. It emphasises on the need to list the
major activities that would be required in order to implement
the strategy and achieve the communication objectives. To
keep the task relatively simple, all that is needed at this point
is a chronological listing of events as they should happen.
This can later be developed into a detailed work plan and
schedule.
One of the priorities of the communication support
campaign is the design of the work plan or management plan.

Management Plan
The paper suggests that a management plan should be
used as a tool for helping the campaign coordinator keep
track of who is doing what, where, when and why. The
planner should therefore be able to draw up a detailed
management plan which specified activities, where they will
take place. their date/duration, a description of who is
responsible and a summary of estimated costs. The
management plan should include costs for media
development. staff training. monitoring and evaluation as well
as regular staff salaries. incentive payments, supervisory
visits, etc.

12

Media and Material Production Plan
The paper highlights that in communication one of the
major activities is to produce a range of materials for
extension purposes. Such media include films/video shows,
radio broadcast, posters, flipcharts, etc. to reinforce extension
efforts. However, the materials must be pre-tested before
large scale production. Pre-testing attempts to find out:

•

•
•

if the message is attractive so that people will
want to see or read it} or how it could be made
more attractive;
whether the target audience understands or
comprehends it or how it should be altered; and
whether the target audience accepts the idea in
the message. or the reasons why it does not
accept the idea.

It is essential to pre-test all messages so they can be
amended to ensure that the audience receives the meaning
you intend. The various steps in pre-testing materials are
listed below:

Step 1

(a)
(b)
(c)

Step 2

Designing media/materials

Step 3

Designing methods for pre-testing

Step 4

Conducting the pre-test

Step 5

Analyzing and interpreting the results.

audience analysis
objective setting
designing strategy
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Step 6

Reporting
results.

Step 7

Accept for wide..scale or selective use.

and

implementing

the

The paper summarizes the steps in me.dia production
as follows:

•
•

•
•

•
•
•
•
•

Review objectives.
Check budget available.
Study the topic.
Determine messages and media production
plan.
prepare distribution/diffusion plan.
prepare prototype.
pre-test prototype.
Check with manager for decisions on
production.
Revise and/or produce final versions.

Training Plans
This section of the paper begins by outlining the need
to conduct needs assessment to:
•

•

determine skills needed to perform various DSC
activities;
identify individuals or teams responsible for
each task:
analyze where existing skills are
inadequate and select trainees;
formulate training objectives - to improve
job performance;
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select training format ~ individual or
group, workshop. seminar;
prepare curriculum - simple lesson plan,
formats and other techniques should be
developed to make this job as easy and
useful as possible;
develop presentation support media before every training session e.g. text
books. audiovisual, etc. should be
prepared once the curriculum content is
determined;
conduct training - monitor closely to
ensure that modification can be made
while courses are in progress;
evaluate training; and
plan follow-up action.

Monitoring and Evaluation Plan
The next issue addressed by this paper is monitoring
and evaluation plan. In order to be able to monitor and
evaluate the effectiveness of the communication activities a
monitoring and evaluation system must be inbuilt in the
project right from the beginning. This monitoring and
evaluation system must be based on clearly stated objectives
and work plans which the organization can use as a standard
against which to measure progress. Choosing indicators
which can be quantitatively checked over time is a critical
activity.

An evaluation is carried out to:
•

Obtain accurate information on the needs of the
target community for planning purposes;
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•
.'
!'

•

Facilitate decision making for either changes or
adjustment in a project;
Determine the progress made in the project and
identify the contributing factors;
Measure the extent to which the project is
meeting its objectives; and'
Justify funding.

This kind of evaluation is called lion-going or formative
evaluation",
It is a continuous process during project
implementation. It enables the implementing personnel to
check on different aspects of the project and their effects, as
well as detect problems or short-comings in good time to
make necessary changes.

Session III

IV

Presentation by Country Teams

The 11 countrles represented came from different
cultural backgrounds, religions, socio-economic settings and
experiences.
The participants themselves varied in age, sex, level of
education, ethnic origin, qualifications and experiences. This
diversity produced interesting and fruitful discussions in the
plenary and group sessions as well as during numerous
informal exchanges during the course of the workshop. From
this information exchange and country presentations it was
quite clear that there were wide ranging issues of concern to
them. The major points discussed in this ..paper can be
summarized as follows.
It was quite evident that the majority of the countries
represented use traditional methods of communication such

16

as dramas, songs, oral literature, dances, etc. while in other
countries people depend on national radio stations, rural news
papers, mobile vans. pictorial displays and interpersonal
communication. In Ghana for instance 5 regions are served
by FM stations, every district has a mobile van and pictorial
displays are shown at district level. Moreover Ghana is said
to have started a democratization process, a pre-requisite for
development communication.
The following specific conclusions came from the
workshop deliberations.
First people in development field should be aware of
farmers' needs but avoid production materials with a 'top
down' approach. To get a true 'bottom up' policy. projects
should set up and Work with farmer development committee
so that the real needs of the rural community are known.
Community leaders are key to success and rural based
development projects should encourage them to participate in
DSC activities. Second, efforts should be made to train as
many development agents as possible in communication
skills. Training is the key element to establishing a successful
DSC unit, together with appropriate equipment and motivated
staff. When these factors are correct, then the transfer of
technology, sharing of knowledge, information dissemination
and motivation of the rural farmer can begin. Third, DSC
should be considered an integral part of any extension
service, a DSC unit should therefore be incorporated right
from the planning stages. Fourth, in the past African
countries depended on external assistance for their
development. These countries should now use alternative
strategy to mobilize their own resources for development.
Five, most countries in Africa lack teaching aids and materials
for their training programmes. To overcome this problem
'training materials should be developed to help field workers
to be more effective communicators. Six, case studies should
17

be conducted to know the real situation at village level.
Seven, non-governmental organizations (NGOs) should be
encouraged to set up community radio stations as this entails
a low equipment cost and minimal setting up.
Eight,
monitoring and evaluation of all media and materials is also
the task of the DSC. A DSC should establish a system of
evaluation from pre-testing throughout to distribution and after
effects. Only in this way can the DSC find out the impact it
is having or not. and be able to modify material to correct any
errors before it is widely distributed.

V

Workshop Conclusions

Workshop Recommendations
•

Preamble

The experience of the workshop has been that there is

no clear strategic vision as to how the development
communications agenda can be carried forward in a practical
way at the level of indigenous NGOs. It is apparent that the
UN Economic Commission for Africa (UNECA) has pushed
the agenda as far as it can at the level of national
governments and that what UNECA is looking for is informed
guidance from the community of indigenous non-governmental
organizations as to its next step. The proposals below are
intended to provide that guidance.
•

Developing a Strategic Plan and Policy

The overriding need is for a clearly defined and
articulated strategic plan and policy statement vis a vis the
development of an initiative within the NGO sector. The
strategy and proposal put forward in this document must be
regarded only as a starting point. Few of the NGOs that have
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attended this workshop are mandated to represent any bodies
other than themselves. As a result, the proposals contained
herein should not be regarded as the considered views of the
It is necessary
African NGO community as a whole.
therefore, to continue the process, started at the workshop, of
consultation on a wide basis in order to arrive at a fully
endorsed plan. This will necessarily take some time.

The first recommendation then. is that UNECA, in
conjunction with the organizations represented at the
workshop and named below, will continue the gathering of
views and information from the wider NGO community, so as
to produce a practicable and implementable strategy,
designed to put the recommendations of the workshop into
immediate effect. The following NGOs volunteered to draft
the strategy:
Consortium of Ethiopian Voluntary Organization
(CEVO);
Country Women Association of Nigeria
(COWAN);
Forum of African Voluntary Development
Organizations (FAVDO);
Greenbelt;
Namibian NGO Forum (NANGOF);
Network of African Rural Women (NARWA); and
Organization of African Trade Union Unity
(OATUU).
The above organizations will draft the strategy
according to the outline provided below.

19

•

Strategic Plan - Draft Outline

The basis of the strategy has been agr.eed by
participants of the workshop as follows. it will comprise three
main components:

1

Training and Capacity Building

Two training initiatives should be launched:

Phase One - Sub-regional Level: the subregional training will focus primarily on
personnel from sub-regional and national level
umbrella organizations and NGO consortia.
By targeting those who already have a mandate
to represent, and have an input into local NGOs
as a whole, it is intended to ensure as wide and
rapid a dissemination process as possible.

Phase Two - National Level: the national level
training will be aimed at the indigenous NGO
'personnel who are currently involved in project
design and implementation. This will ensure an
immediate and direct impact where it matters
most.
Both these training initiatives will be preceded
by a workshop or workshops to design
methodologies and define aims and objectives
for the subsequent training workshops. to be
mounted by UNECA in collaboration with NGOs.
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2

Networking and Advocacy

Sub-regional networks, based on the participants of the
workshop. will be established in order to promote collaboration
and exchange of information. It should also be possible to
exchange personnel from one organization to another, to
facilitate understanding and enable transfer of best practice.
Members of the sub-regional network will establish links
with other NGOs in their home countries to try and initiate
local, national level action. One of the main functions of the
national level network will be to disseminate the strategic plan
and gain support for its recommendations. Feedback from
local NGOs will be an essential input for the development of
the plan. The local network will also provide a forum for
advocacy vis a vis local governments. Simultaneously,
UNECA will be pursuing its agenda at government level, thus
providing a dual-pronged approach.

3

Information Gathering

A situation analysis of the current communication

practices and resources must be carried out in each country.
It should address itself to three principal areas:
Current NGO practices;
Indigenous forms of communication;
Communications resources currently available;
Establishing the current practices of NGOs is
necessary for two main reasons. Firstly. it will
help to inform the needs assessment for the
training workshop design. Secondly. it will help
to identify those NGOs currently employing
more progressive communication methodologies
and whose experience can then be documented
and used for a variety of purposes including
21

advocacy and training;
The situation analysis will identify indigenous
forms of communications which can be adopted
and used in the communication process; and
The situation analysis will also identify
organizations and other research -and training
institutions which can provide required
resources.
Specific Recommendations
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1

People's Organization's (Pos) must endeavour
to ensure that development communications
become an integral part of their own project
planning activities, as well as the project
implementation and evaluation process at all
levels.

2

UNECA should enable a continuation of the
process started at the workshop to define a
clearly articulated and broadly accepted
strategic plan and policy for promoting the use
of development communications as an integral
part of participatory development.

3

A national situation .analysis should be
undertaken by a consortia of NGOs and Pas as
a prerequisite for the sub-regional training
workshops. The results of these analyses will
be used as the basis for the sub-regional
training.

4

In co-operation with NGOs, Pos and umbrella
organizations. UNECA should undertake the
training of trainers on the sub-regional level.
Support from other relevant international and

-.

fit!.

regional organizations in this endeavour, should
be sought by UNECA.
5

A national level workshop should be held for
NGOs, with assistance from UNECA. to explain
the importance, and promote awareness of
development communications and to establish
research and training priorities.

6

Umbrella organizations. such as FAVDO and
OATUU should take responsibility for
strengthening the capacity of NGOs and Pos in
the areas of advocacy and networking. In
particular, such organizations should be enabled
to participate in a policy dialogue with
government.

7

All relevant information on the role of
development communication generated by the
research community. NGOs and Pos should be
disseminated with the assistance of UNECA.

The workshop recognizes the profound importance of
development communications issues and expresses its desire

that implementation of the above recommendations is started
at the earliest opportunity.
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ANNEX I

Text of Opening Statement by:

Mr. Layashi Yaker
United Nations Under-Secretary-General,
Executive Secretary of UNECA
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Opening Statement by Mr. Layashi Yaker
Distinguished Workshop Participants,
Ladies and Gentlemen;
..
It gives me great pleasure to have this opportunity to
welcome you to Africa Hall at this opening session of the
Regional Workshop on Development Communication in
Support of Effective Popular Participation in the Development
Process.
More than ever before) Popular Participation has
become an issue of significant relevance to Africa. The reality
that Africa's recovery and development cannot be achieved
without the full and effective participation of people and their
organizations is now widely recognized. The African Charter
for Popular Participation in Development is an historic
landmark that has given credence to the principle that
people's organizations, non-governmental organizations and
other components of civil society have the right to participate
in the social and economic processes of their countries.

An integra.l thrust of this regional workshop is to
enhance the skills of people's organizations and nongovernmental organizations in communicating with grassroots
to support the -effective participation and involvement of
people in the development process. It is our firm believe that
NGOs and people's organizations should not simply serve as
mechanisms for merely carrying out development projects, but
they must also have important roles and responsibilities in
promoting the active participation of people in the process.
It's main purpose is to equip the participants with and provide
an opportunity for them to exchange information and cross
fertilize ideas on the important areas of promoting
participatory development through effective communication
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techniques. The workshop has a practical emphasis and its
main focus is on techniques and practices in activating
communication channels to ensure two·way flow of
information between the qrassroots and policy makers.
Since communication is a new field and its
incorporation into development work is even newer there is a
need to develop skills and build into the development process
an imaginative human communication component. Research
and experience shows that disseminating information does not
automatically mean that it is accepted and adopted. Often
well designed programmes and attractive technologies all fail
. to produce the intended changes because of lack of
appropriate communication technology.
As development agents our prime responsibility is to
get things done through people. However. sound our ideas
or well-reasoned our decisions may be. they become effective
only to the extent that they are transmitted to others and as

they achieve the desired action or reaction. Communication,
therefore,is our most vital development tool. As people's
organization we communicate not only with words, but
through approaches. attitudes and our actions. for
communication encompasses all human behaviour that results
in an exchange of meaning. How well we manage depends
upon how well we communicate in this broad sense.
It is obvious that for development strategies to be
successful, they must aim at engendering understanding and
awareness of the problems and opportunities of people and
improving the interaction between grassroots people and the
development process through an efficient communication
system. ECA's Public Administration, Human Resources and
Social Development Division has organized this workshop to
highlight the crucial role of communication in increasing the
efficiency, cost-ettectiveness and continuity of development
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activities to underscore and its rightful place as a cornerstone
of the development process.
To facilitate the deliberations of the workshop. ECA has
prepared two background documents that deal with some of
the underlying principles and practical techniques of
communication in support of participatory development. They
are intended to help in the examination of the role and
significance of communication in the development process
and in identifying various modules and techniques for
enhancing the communication skills of people's organizations
and non-governmental agencies. Besides the background
documents, ECA is distributing a training manual entitled
"Communication for Participatory Development",
These
should guide us in giving serious thought to and seriously
examining the important areas of development communication
for effective popular participation.

I would like, once again, to thank all of you, for being
here to participate in and share your views at this workshop.
I would like to assure you that the results of this workshop will
be widely disseminated to people's organizations and the nongovernmental communities as well as to interested partners
outside Africa with a view to ensuring that the fruits of your
thought and deliberations are appropriately shared and
supported by all those who are involved in this very pertinent
issue.
I thank you for your kind attention and wish you most
fruitful deliberations.
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ANNEX II

PROGRAMME

Regional Workshop on Development Communication in
Support of Effective Popular Participation in the
Development Process
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Venue:

Africa Hall,
Ethiopia

Addis

Date:

26-28 October, 1994

Ababa,

Wednesday, 26 October 1994.
08:30 - 09:00

Registration

09:00 - 09:30

Opening Session

09:30 - 10:00

An Overview of Popular
Participation in
Development
(Dr. Sadig Rasheed, ECA)

10:00 - 11:00

Definition,
Role and
Significance of
Development Support
Communication (DSC)
(Dr. Karl Johan Lundstrom)

11:00 - 11:15

Tea or Coffee Break

11:15 - 13:00

Plenary Discussion

13:00 - 15:00

Lunch Break

15:00 - 16:00

Group Discussion

16:00 - 16:15

Tea or Coffee Break

16:15 - 17:30

Small Group Presentation

Thursday, 27 October 1994
09:30 - 10:00

. Planning Communication
Support for Rural
Development Campaigns
(Mr. Haileleul Getahun)
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10:00 -·11 :00

Tea or Coffee Break

11:15 - 12:15

Group Discussions

12:15 - 13:00

Presentation
Discussion

13:00 - 14:30

Lunch Break

14:30 - 15:30

15:30 - 16:30

Presentation of Group
Discussions
Plenary Discussion

16:30 - 16:45

Tea or Coffee Break

16:45 - 17:45

Group Discussion

of

Group

Friday, 28 October, 1994
09:00 - 09:30

Inter-country Needs in DSC
Particularly on the Training
and Advisory Assistance
(Mr. Haileleul Getahun)

09:30 - 13:00

Presentations by Country
Teams

13:00 - 14:30
14:30 - 16:00

Lunch Break
Preparation of Workshop
Report

16:00 - 17:00

Evaluation of Workshop

17:00 - 18:00

Presentation of Workshop
Report and Closure of
Workshop
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ANNEX III

List of Participants

ERITREA
Ms. Tsigie Habte Mariam
National Union of Eritrean Women
P.O. Box 5080
Addis Ababa
Ethiopia
Tel. (04) '1 51 72
Mr. Tekeste G/Medhin
Third Secretary
Eritrean Embassy
Addis Ababa
Ethiopia

ETHIOPIA

Mr. Mengesha Workneh
Vice-President
LEM • The Environment and
Development Society I
P.O. Box 8632,
Addis Ababa
Ethiopia
Tel: 186937
Fax: 51 5366
Tarekegne Ararso
LEM Ethiopia
P.O. Box 2705
Addis Ababa
Ethiopia
Tel: 654442

Mr. Berhane Tesfaye
CEVO
P.O. Box 8046,
Addis Ababa
Ethiopia
Ms. Aster Birke
CEVO
P.O. Box 8619
Addis Ababa
Ethiopia
Tel: 5531 02
Fax: 552300

Ms. Azeb Birke
Good Shepherd Family Care
Services (GSFCS)
P.O. Box 8046,
Addis Ababa
Ethiopia
Mr. Hailemelekot T erefe
Relief Society of Tigray
P.O. Box 8078
Addis Ababa
Ethiopia
Tel: 51 6337
Fax: 51 2694
Mr. Kebede Asrat

A. Head programmes Department
GRDA
Addis Ababa
Ethiopia

Fax: 652280
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Mr. Rashid Sh. Abdullahi
Somali Aid
and
Development
(SOMAID)
P.O. Box 5639
Addis Ababa
Ethiopia
Tel: 11 5012
Mrs. HirbJ Birassa
EPRDF
Addis Ababa
Ethiopia
Tel: 124700
Mrs. Sofia Mohammed
Islamic Women Association
P.O. Box 2908
Addis Ababa
Ethiopia
Tel: 1329 57/1373 82
Mr. Yeshwas Sakete
Executive Director
Ethiopian Aid
P.O. Box 101992
Addis Ababa
Ethiopia

Ms. Elizabeth Mekonnen
FADEP
P.O. Box 30104
Addis Ababa
Ethiopia
Tel: 61 34 03 or 189677

GHANA
Mr. Gumah A. Awudu
Research Officer
P.O. Box M386
OATUU
Accra
Ghana
Tel: (233-21) 774531/772574
Fax: (233-21) 77 26 21
Mr. Musa B. Jagne
World view International Foundation
P.M.B. 94, Banjul
Serrekunda
The Gambia
cto Fax: (220) 390095

KENYA

Mr. Jelal Abdel Latif
Programme Director
inter-Africa Group
P.O. BOx 1631
Addis Ababa
Ethiopia
Ms. Vanesa Sayors
Inter-Africa Group
P,O. Box 1631
Addis Ababa
Ethiopia
Tel: 51 87 90 or 51 45 75
Mr. Tadesse Gessesse

RADEV
P.O. Box 60233
Addis Ababa. Ethiopia, Tel: 51 8973

32

Mr. Abdi Hussein Abdi
Somaii NGO Council Nairobi
P.O. Box 68678
Nairobi
Kenya
Fax: (254)-2·220367
Ms. Joyce lkiara Kingori
UNDUGU Society
P.O. Box 40417
Nairobi
Kenya
Fax: (524) ·2-545888

Mr. Karl Johan Lundstrom
Daystar University
P.O. Box 44400
Nairobi
Kenya
Fax: (254)-2-728338
Bishop Bernard Njoroge Kariuki
Green Belt Movement
P.O. Box 67545
Nairobi
Kenya
Fax: (254) -2-504264

NIGERIA
Chief 8isi Ogunleye
Vice-President
FAVDO
Nigeria, COWAN
P.O. Box 809, Akure-Nigeria
No.2 Afurbiowo Street
Akure-Nigeria
Tel: (234)-1-231945
Fax: (234)-1-4937853

SENEGAL

Mr. Charles Ongadi Nyambuga
Publications Officer
African Council for
Communication Education
P.O. Box 47495
Nairobi
Kenya
Tel: (254)-2-227043/216135
Fax: (254)-2-750329 Or 229168.

Dr.

Haileleul Getahun,
'c/o UNDP
P.O. Box 30218

Nairobi
Kenya
Fax: (254)-2-331897

NAMIBIA
Mr. Emmanuel Usiku
Communication Unit of
the Bricks Community Project
NANGOF
P.O. Box 20642
Windhoek
Namibia
Tel: (061) 62726
Fax: (264-61) 63510

Mr. Moussoulimou Karimou
FAVDO
P.O. Box 12093
Dakar
Senegal
Tel: (221) 255547
Fax: (221) 255564
Ms. Camille De Stoop
ENDA-Ethiopia
P.O. Box 278
Addis Ababa
Ethiopia
Tel: 512186
Fax: 514580

SUDAN
Dr. 8iddig Mahmoud Elzain
Islamic Relief Agency (lARA)
P.O. Box 3372
Khartoum
Sudan
Tel: (249}-11-447630
Fax: (249)~ 11-451175
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UGANDA
Mr. Nicholas Doyle
ActionAid Uganda
P.O. Box 676
Kampala
Uganda

Fax: (256)-41.268414
Mr. Okiira Gregory Peter
URDT
P.O. Box 16253
KAMPALA
Uganda
Tel: (256)-42-256704
Fax: (256)-41-242270

ZIMBABWE
Miss Fadzai Danha
NANGO
National Association of NGO's
P.O. Box 250 Causeway

HARARE
Zimbabwe
Tel: (263)-4-791251/2/3
Fax: (263) -4-794973
Mr. Bernard (BEN) Andrew
Executive Director
Media For Development Trust
P.O. Box 6755
Harare
Zimbabwe
Tel: (263)-4-733364/5
Fax: (263)-4-729066

ANNEX IV
List of Documents

1.

Definition: Role and Significance of
Communication for Effective Participation in the
Development Process.

2.

Planning Communication Support for Rural
Development Campaign.

3.

Communication for Participatory Development.
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Popular Parliclpatlon Workshop Series (eontd.)
4.

Strengthening the Capacity of Popular Development
Organizations to Effectively Make Contributions to and
Influence the Policy Making Process in Uganda

5.

Training Programme on Popular Participatory Development Methods

6.

Enhancing Dialogue, Co-operation and Interface between
the Government and Popular Development Organizations
in The Gambia

Parllclpatory Development Training Manuals Series
1.

Communication for Participatory Development

A Training Manual
2.

Indigenous NGOs and Community Food

SeJf~Sufficiency

A Training Manual
3.

Project Development Methods
A Training Manual

4.

Poverty Alleviation and 'Environmental Conservation
A Training Manual

Populs, Panlclpation Handbook Series

1.

Planning Communication Support for Rural Development
Campaigns
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PHSD'. Publications on Popular Participation In Development
Studies In PartIcipatory Development
1.

Assessment of Popular Participation in the Formulation and
Implementation of Development Policies and Programme:
A Case Study of Namibia

2.

Assessment of Popular Participation in the Formulation and
Implementation of Development Policies and Programme:
A Case Study of Uganda

3.

How Peoples Organizations and Non-governmental Agencies can Influence Policy through Research Lobbying and
Advocacy

4.

Underlining Principles for Enhanced Dialogue, Co-operation
and Interface between Governments and Peoples' Organizations

5.

Assessment of Popular Participation in the Formulation and
Implementation of Development Policies and Programmes:
A Case Study of The Gambia

6.

Assessment of Popular Participation in the Formulation and
Implementation of Development Policies and Programmes:
A Case Study of Ethiopia

7.

A Code of Practice for the NGO Sector in Africa

Popular Participation Workshop Series
1.

Enhancing, Dialogue Cooperation and interface Between
the Government and Popular Development Organizations
in Uganda

2.

Statement of the ECA, FAVDO and PAC Roundtable on
Cooperation and Partnership for African Development

3.

Enhancing Dialogue, Co-operation and Interface between
the Government and Popular Development Organizations
in Namibia
(Continued Overleaf)

Popular Participation Workshop Series is published by UNECA's Public
Administration, Human Resources and Social Development Division within
the Framework of the Popular Participation In Sustainable Development
Project funded by the German Technical Cooperation (GTZ)

