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" SECTION I. GENERAL

1, The United Nations family’of aéeneies has paid increasing attention to
the role of trade and foreign exchange generally as a factor in the economic
development of the less advanced "countries. This culminated in the establishe
ment of UNCTAD within which efforts are being pursued to secure the adoption
.of policies that are favourable to a steady expansion in the foreign exchange
earnings wifh which developing countries can finance their economic growth,
It ig recognlzedghowever, that the existence of favourable international trade
policies is not by itself sufflclent to assure increased export earnings. In
many cases careful and’ dellberate programmes of export promotion are needed
to enable countries to take advantage of the trading opportunltles offered

: by more enllghtened trade pOllCleS. African countries are particularly likely
t0 miss such opportunities in the absence of adequate efforts in trade pro=
motion. It therefore appeared urgent {0 devote more of the resources of the
United Nations system to assist developing countries in the detailed tasks

of expanding their trade in specific products as a complement to the initia~

tives which were being pursued on the general policy leval.

2« At a special meetlng of the Executlve Secretarles of the Regional Eco—
nomic Commissions held in Januany 1967, it was decided to establlsh a co-
 ordinated Uhlted Nations Programme of Export Promotion, This programme aims
at combining the knowledge, act1v1t1es and resources of all United Nations
agencies connected with the fleld of trade promotlon in order to ensure a
pProper response to the 1ncreas1ng demands of developing countries for assist—
ance in this field. Recogn121ng ‘the potential role wh1ch the regional econo=
mic commissions could Play in export promotion matters, in view of their

. knowledge of the conditions in their regions, the meeting of the Executive
Secretaries held at Geneva in July 1967 agreed that cach regional economic
commigeion in the developing parts of the world should be a centre of initia=-
tive for the United Natlons Export Promotion Programme. For this purpose,
it was recommended that reglonal trade promotion centres be established in
the Economioc Commission for Africa (ECA), Economic Commission for Latin
America (ECLA) and Economic Commission for Asia and the Far East (ECAFE) and
be operated under the direction of the respective Executive Secretaries.
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3, Bagically, the regional economic commissions are expecied, under the
Unlted.Nat1ona Export Promotxon Programme, to -

(a) 3531et.member Governments in their export promotion efferis to
increase trade both among themselves and with countries outside the

e

Tregion;j.

f(h)“?aselst in the development of dellberate and concerted export poll-
¢ies of the Governmente of their regzons,

’ (é) asszet Governments in the llght of the commuss;ons' 1ntimate know-
D ledge of the conditions of thelr regions, in formulating requests
{for adv1sory'serv1ces, research, market surveys and training, these
‘requeste would be met by poollng the ‘resources ,of the regional trade
promotlon centrea, thc faclllties of the joint UNCTAD/GATT Inter—
'natlonal Trade Centre, and the UNDP whlch digpenses the financing

‘for technlcal asaletance,

(d) as SESt in arranging for training within their rcgions."T

4o On1 Ja.nua.ry 1968 the JOlnt UNCTAD/GAT‘I‘ International Trade Cemtre at

“'Geneva began operatlon, follow1ng the agreement reached betwaen UNCTAD and

GATT $0 combine thelr resources in crder to make the most effective-contribu~

tion to the export promotlon programme of the Uhlted Nations. The:Geneva

Centre w111 prov1de eupport - 1n research, 1nformatzon, training and other

fimotions that can be usefully centralized ~ to the field. actlvitles in trade
i promotlon for wh1ch prlmary reeponsiblllty 15 to be carried by the Regional

Eccnomlc Commlssions.

Fhe eetabllshment of the ECAFE Tra&erPromotion Centre was formally  announ=
ced by, thc.E;ecutlve Secretary on 6 May 1968, . Thedecision of ECLA on this

;
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mat er has not yet been published,. .

6. - It~ ig row proposed to establish a Reg1onal Trade Promotion Centre w1th1n
ECA in order to furtler’ the objectrves of the Un;ted Nat1ons Export Promotlon

Programme described‘above. T




T+ The primary functions of the Centre will be to advise and gzve technical
assistance to member States of ECA under the folloW1ng heads't

(1) a1l matters concerning the promotlon of thelr export trade, int ra~

Afr1can and OVPrseas
(ii) - The_simplification aud_st.mdardumon«nf-tmde_domumts- ,
(111) The promotion and establlshment of export orlented.lndustr1e8'
(1v) The training of persomnel in actual trade propotion work.

8, The activities of the Centre will be expanded by stages to include
“advicewandﬂassistancehin;marketing;and“market~surveys—andqin—the_holding~of“
trade exhibitions.

9. The functions and activities proposed for each stage may be undertaken
earlier or later in accordance-with-the.demand from member States and with
the furds and personnel-available., The initial staffing required has been
based on assumptions of the number-and volume of advigory requests which may

be received,

10, In meeting the requests of African countries in matters of trade pro-
motionythe Centre will call upon and co--ordinate-the- asmtanoe—W
_of..the JINCTAD/GATT- Trade Cenbre,. . UNDP%UDE@&M@WM&W
tlons as may be necetsary, pariicularly in the treining of personnel and in
obtaining technical axnd counreds) irforration,

SECTION IT.' FUNCTIONS AND ACTIVITIES

Stage I
11. Advice and technical assistance willebe provided to member Governm@nts
of ECA and to the prlvaue‘uectors_qf African_economiés in the followiné'

tters.'_'

(2)  The orgepizac¢ion and %trengthenlng of national trade promotion
.Beryvices, particularly in respect of improving trade intelligence
services, export promciici policies and technlques, activities of
diplomatic and commercial representatives abroad, organization of

trade missions, planning of export production, government incentives
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(b)

(o)

(a)

(£)

by

(@)

for export growth, market research and marketing channels, training
in export techniques and the creation of ancillary export services

such as export credit guarantee gystems and credit inaurance,
de-ign, sta.ndard:.za.t:.on, pricing, packing and packaging, laballing.

freight ha.ndl:.ng, trade mlbllcations, etce;

The s:r.mpl:.f:.cation and standard:.za.tn.on of trade documents, on which

preliminary work has already been done in the Region:

‘The ‘establishment of export oriented industries and the encourage-
ment and expansion of those already in existence, with special
' emphasis on increasing intra~African Trade;

The establishment of industries to process local raw materials now

axported only as prirscy producis;

The expansion and diversification of non-trad.itional axports of -
African ooun'tries, particularly of semi-manufactured and mazmi‘actured

* products;

The fostering of the overseas export trade of the African countries

(1) co—operation with existing multinational bodies estabiiahed
~in Afri.ca. to promote the i.nterests of producers and exporters
of such pr:.nary products as cocoa, coffee,groundnuta, etc.,'

(41) making new contacts with importers, bankers, port authorities,
trade associations and other public or private bodies in
overseas markets, either directly or through the UNCTAD/GATT

Intema.‘h:.onal Trade Cen‘bre.

'I'he traim.ng of personnel in trade promot:.on work as soon a.s it is

able to do so. In co—operat:.on with other Um.ted Nations bodies,

the Centre will organize training and refresher courses for Bpozzsored

‘officials ahd’ pnva.te enterprise persomnnel on the techniques of

trade development, including state trading, customs procedure and

'policies, negotiation of trade agreements, export. oredit and insur-

ance, tariff and $ax structures, pricing policies, etce.

LY
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“"'the’ Contrd’ w11’ provide informetion on market potentia.ls, tariff and other
tra.de ‘tarriers” &hd goverhment policiés on foreign trade, Tt will obtain this
- information from world ¥rade organizations such as the UNCTAD/GATT Inteina-

tional Trade Centre and by collecting information itself in the Region for
intra~African trade promotion. .

.. 13« The Cent:ro will later be prepared to undertake regional ma,rket surveys
and researoh on ma.rket potentiala for speoif:tc regiona.l products. To provide

these services the Centre will maintain detailed documentat1on of all the
products and manufactures of member oountries, which will be kept up to date
and ready for distribution as required. Relevant data om all trade matters
and polio:.es will De oollected and oolla.ted. Close contact mll be maintained
with interna,tz.ona.l orga.mza'tions concerned with the ad.mimstratlon of custon:
‘“and Yrade lawe and regula:tiona ‘80 that the Centre can giva member countries
up-zo-date ‘informahon on such mttera.
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 Stage 'H,I'”

&, oo, AL this stage the Centre will extend its activities to include the render
ing of advice and assistance to member countries on the holding of intermationn’

. trade fairs a.nd exlubit:.ons and on their orga.m.zation. _ Teohm.cal and advisory
ser'vioes rega.rd:.ng part:.cipation in overseas trade fa.irs wi;ll a.lso be available.

» SECTION IIT o STAFFING AND INITIAL OPERATIONS

V157 Staff - Tt te proposed that the Regiohal Trade Centre ahould be stals~
as follows? o "

(2)
(b)
(e)
(d)
(o)

Director to be Senior Regional Adviser on Trade Promotion;
Regional Advisers;

Economists, Intemtiox;al Trade;

Research Assistants;

Secretaries.,
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16.

Initial Operations
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(a) During 1969»"’70 the Cemire will collect and. study all available

, 1nformat10n on the trade promotion services of member States,.

v

- (b). - Analyse 1nrwhat-respects these services may be improved and the

best :approach towards this.
{c) Establish contact with the member States.

(a)- Continue the efforts to brlng about the 51mp11flcat10n and standardi-

“ zation of trade documents by member States by

v
]

(1) engaging experts to adv1se 1nterested member States-
(ii) arranging sub-=regional tours hy the experis;
(111) dissemlnatlng 1nformat10n on quest1ons of trade documentatlon.

(e) Assist in the study of the .economies. of member States to find out
in which countries there are possibilities of establishing new
export-oriented industries and where and how existing industries
may be encouraged and expanded, with special emphésis on industries

. whioch will help to increase intra—African trade and on those which

Process 1oca1 raw mateérialss =

'(f) Formulate, upon request p&ans for the diver81f1catlon and expanslon

- of non-traditional exports of member %tates.

(g) Organigze seminarg atid training ‘courses in trade promotion work for
. nominees of member S%ates in co-operation with IDEP,.thgdeCTAD/GATT

. International Trade Centre and other appropriate bodies.
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